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TOO UTILITARIAN ¢



Without ownership there is
no incentive to innovate



Without ownership there is
no incentive to innovate



UTILITARIAN OBJECTS



UTILITARIAN OBJECTS



UTILITARIAN OBJECTS



UTILITARIAN OBJECTS



UTILITARIAN OBJECTS



AN
CREATIVE

PROCESS



www.ReadyToShare.org



www.YourPsychoGirlfriend.com

UTILITARIAN MATERIALS
+ FASHION DESIGN




www.YourPsychoGirlfriend.com

UTILITARIAN MATERIALS
+ FASHION DESIGN




www.YourPsychoGirlfriend.com

UTILITARIAN MATERIALS
+ FASHION DESIGN

aluminum ==



COPYING TRENDS
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WHY HASN'T COPYING
DESTROYED THE INDUSTRY

L. v

Givenchy
Gladiator Ankle Boots

Steve Madden
“GINN” Heels
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INNOVATIVE

Chanel Knock-off

Miu Knock-off
Miu

Chloe Knock-off



THE VIRTUES OF COPYING

Democratization of fashion
Faster establishment of global trends
Induced obsolescence

Acceleration in creative innovation
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FASHION DESIGNERS



SELF-COPYING
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International



JAPAN
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HOW DO WE ESTABLISH STANDARDS FOR



U.S. DESIGN PIRACY PROHIBITION ACT
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GROSS OF GOODS

Billions of S in U.S.2007
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Fashion’s
Little Secret
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